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* Financial Performance for Q3/2024

* Sales Backlog as of the current

* Growth and Strategic Plans for The Year 2025
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ITTHI'S KEY BUSINESS
OF THE YEAR 2024





https://www.itthi.co.th/

ITTHIRIT NICE CORPORATION PUBLIC COMPANY LIMITED

Vision Mission
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ITTHI SUSTAINABILITY

Environmental Social Governance
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: This T-shirt reduces the carbon footprint :

! by 3.78 kgCO2e. ;

PET BOTTLES 3 1piece
Kf\\ /‘f\\ /\\ A /\ /\

had bl A 2l el e

1.5Lx6 = .
UPCYCLING 120g.

equivalent to the absorption of CO2 by :
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I 3,780 trees over 1,000 years. '
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ITTHI SUSTAINABILITY
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FINANCIAL PERFORMANCE
FOR Q3/2024



Financial Performance for Q3 / 2024
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SALE BACKLOG AS
OF THE CURRENT
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GROWTH AND STRATEGIC
PLANS FOR THE YEAR 2025



Growth Plans for The Year 2025

aAS1dasNsiavin

luuagNGoItovIA: 1WUIandIVAIVISHIU
JUUU nasnnsasimsiaviowson EXECUTIVE NASHYVIU 1tussivgunsnilu
AvasvmisiauTafunuonivini SUMMARY dovAd v (FamAuMTKUIDUIAD)

WAJUNIGUNIU iGuane

vussivinuna:usulasvasunis
UshHisvuiiosavsunisiauia

wudaunuIn1Isaalniu

OSSNV advdounuvnisnaraanaAndvdu
— v

BUDGET

1
— D ol

MARKET Tussne TuAuANDIMUIYOY
ANALYSIS




Strategic Plans for The Year 2025
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SCAN ME

WEBSITE
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